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Senior Visual Designer
With 18 years of digital art experience, I excel in UI/UX design, websites, social media campaigns, reports, and event 
materials. I’ve thrived as both an individual contributor and a Lead, overseeing designs and timelines, all with a 
commitment to innovative, on-time, high-quality work.

Notable achievements:

•	 In my role as a freelance designer, I developed client relationships that have lasted 10+ years.
•	 As part of a “Design Week” initiative, my designs resulted in a 15.25% boost in click-through rates for  

demand-gen ads through enhanced social media graphics.
•	 I recently completed a design overhaul of the Highspot Community website. Upon launch, the site 

experienced a 1300% increase in engagement time.

Work Experience
Incite Media LLC
My Design Company
Freelance Visual Designer | Owner | Founder
FEB 2011-AUG 2018, JUNE 2023-PRESENT 

•	 Currently serve as a contract visual designer for Highspot, and a backup designer for Actualize Marketing, 
filling in when they have too many projects for their in-house staff.

•	 Handle diverse projects:

•	 Develop these projects from beginning to end, and wear many hats in addition to design; including research, 
copywriting, and project management.

•	 Utilize Adobe Creative Suite (Photoshop, Illustrator, InDesign, After Effects), Figma for prototyping, as well as 
project-tracking software to keep my clients apprised of my progress on projects.

Highspot
Series F - SAAS - Sales Enablement Company - 900 Employees
Senior Visual Designer
MAR 2020-JUN 2023 

•	 As a member of the visual design team, I contributed to website UI/UX and designed social media graphics, 
reports, events, and eBooks.

•	 Promoted to “Lead” in Highspot Community, responsible for reviewing designs created by team members.
•	 Completely revamped the UX of Sales Enablement courses to be more intuitive and show users’ progress.
•	 Created over 25 comprehensive reports, each with 20+ pages, complete with data visualization of many types.
•	 Created designs for 11 large-scale events—both tradeshows, and yearly Highspot conferences—which required 

large printed signs, digital graphics for the website, programs, agendas, and more.
•	 Tracked my work in Jira, estimating project size, and providing status updates to partners.
•	 Managers frequently sought me out to work on tasks that were on a tight deadline because they knew I could 

deliver quality under pressure.
•	 I’ve continued to contract with Highspot under my business, Incite Media, from June 2023-present.

•	 Websites and UI designs in Figma & Wordpress
•	 eBooks and Reports, data visualization
•	 Graphics for social media campaigns

•	 Presentations & Webinars
•	 Printed and digital event graphics
•	 Emails
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Education
Colorado State University
Bachelor of Fine Arts, Concentration Graphic Design 
Graduated Cum Laude

On-Going Learning Through Coursera
In-progress: Google UX Design Professional Certificate

Other Skills
In addition to the design-related skills outlined above, 
managers, team members, and clients say say I have 
excellent:

•	 Communication
•	 Attention to Detail
•	 Dependability
•	 Leadership
•	 Efficiency
•	 Problem Solving
•	 Understanding of the Content
•	 Collaboration

Contact
Call: 970-310-7246
Email: danielle.vernelson@gmail.com

VIEW MY PORTFOLIO

Actualize Marketing
Boutique Marketing Agency, 25 Employees
Senior Graphic Designer
AUG 2018-JUL 2019

•	 Collaborated within the team of designers, and delivered high-impact digital assets for tech industry clients, 
including infographics, social media graphics, event materials, and presentations—enhancing brand visibility  
and engagement.

•	 Worked on an intensive project in 2023 for their client Vaisala, who needed to implement a major redesign  
before the end of the year. In that time, I worked on over 65 assets, bringing them from early design and  
review, to final files, in two short months. I started out as the main designer, then as other designers joined in,  
I art-directed their work to make sure it adhered to the brand.

Wire Stone
Marketing Agency, 250 employees, Eventually Acquired by Accenture
Graphic Designer and Producer
JAN 2005-FEB 2011

•	 Specialized in HP design projects, encompassing internal sales kits, websites, collateral, videos, infographics,  
and mixed-media campaigns.

•	 Promoted to the role of “Producer,” responsible for project timelines and assignments within specific campaigns, 
while overseeing designers and writers.

•	 Also became “Brand Gatekeeper” for HP projects, reviewing work done by other designers from multiple offices, 
to make sure they were compliant with the templates and HP brand rules.

•	 Sought out fresh challenges to expand my skills. Consistently recognized within the company as a top performer.

Password: sunshine

* 5+ years as a Brand or Visual Designer with some in-house experiences, I know how to navigate and prioritize work in a growth-stage startup world. You’ll make impact by improving our speed and quality of delivery
* Resourcefulness: A can-do and proactive attitude when faced with ambiguous challenges
* Low ego: You can strongly articulate your design decisions and listen to feedback
* Join us as our first Brand Designer to implement and expand the Eppo brand! With the recent rebrand, we need to extend and uphold the quality and consistency across our customers touch points
* B2B brand
* Digital design:
* Create templates and assets for various marketing channels, such as social media, emails, presentations, ads, and more
* Bespoke images for our blog posts 
* Print/Swag: Event and internal collaterals, such as printed banners, socks, shirts, etc. such as the magic 8-balls and coffee cups here
* Web design: Landing pages for product launches, such as Feature Flagging
* Proactively up-level our craft and processes to ensure that work is impactful, tracked, and completed on-time with quality
* Collaborate with our Marketing, Sales, and Product Designers to gather feedback and prioritize your work
* Proven Experience: 5+ years of brand design experience with a proven track record at leading companies or agencies
* Strong Portfolio: A portfolio that demonstrates innovative brand work, strong conceptual thinking, and excellence in typography, illustration, and visual design
* Strategic Thinker: Ability to translate business goals into effective design strategies
* Collaborative Leader: Strong interpersonal skills with experience working cross-functionally and influencing stakeholders
* Communication Expert: Excellent verbal and written communication skills, with the ability to articulate design decisions
* Passion for Impact: A genuine interest in our mission to enhance national security through advanced technology
* Adaptability: Comfortable working in a fast-paced, evolving environment
* Define and develop brand identity
* Create and implement brand guidelines that influence every aspect of our company, from marketing materials to product interfaces
* Collaborating cross-functionally with marketing, operations, product teams, and leadership, you will ensure a cohesive and compelling brand presence across all platforms
* Lead Brand Strategy: Define and drive the overall brand strategy in alignment with company goals and mission
* Develop and Own Brand Guidelines: Establish and maintain comprehensive brand guidelines that set the standard for our visual and verbal identity
* Create Compelling Visual Content: Design internal and external assets, including presentations, illustrations, digital content, and print materials
* Elevate Online Presence: Oversee the design and continuous improvement of our marketing website and digital platforms
* Collaborate Across Teams: Work closely with marketing, product, and executive teams to ensure brand consistency and integration
* Shape Product Visual Identity: Partner with product designers to weave our brand identity seamlessly into the user experience
* Innovate and Inspire: Stay ahead of industry trends and bring fresh ideas to keep our brand at the forefront of design innovation
* Design Company Swag: Create branded merchandise that resonates with our team and audience
* 7+ years of experience in design, with a strong portfolio showcasing strategic thinking and high-quality design execution
* Demonstrated ability to manage and lead design projects from concept to completion, with a track record of delivering results on time and exceeding expectations
* Expertise in user-centered design, with the ability to balance customer needs with business objectives in complex product moments
* Excellent communication and collaboration skills, with the ability to align cross-functional teams and stakeholders
* Proven experience in contributing to and influencing strategic roadmaps within a design or product organization
* Strong problem-solving skills, with the ability to navigate challenges and push for innovation
* Passion for design culture and a desire to inspire and mentor team members
* Experience in both product and marketing design
* Familiarity with design systems and scalable design processes
* Ability to lead workshops and collaborative design sessions
* Strong understanding of data integration is a plus
* 		  play a pivotal role in shaping the design strategy, delivering exceptional design work, and leading the design process within 
cross-functional teams
* 		  You will be responsible for aligning design initiatives with the company’s broader business objectives, advocating for design’s value 
at all levels, and consistently pushing for innovation and excellence in design execution
* 		  This role will require close collaboration with stakeholders across marketing, product, and leadership teams, ensuring alignment, 
strategic thinking, and a deep understanding of both customer needs and business goals
* 		  Consistently drive alignment between teams and stakeholders, ensuring clarity on project goals and actionable next steps
* 		  Advocate effectively for your design perspective at all levels, leveraging data, storytelling, and persuasive visual design to bring 
stakeholders on board
* 		  Manage conflicts and smooth over challenging projects while pushing for team alignment and maintaining project momentum
* 		  Articulate design thinking and decisions clearly, in both written and spoken formats, to make complex trade-offs easily 
* 		  Articulate design thinking and decisions clearly, in both written and spoken formats, to make complex trade-offs easily 
understandable for non-designers
* 		  Navigate and resolve conflicts between user needs and business goals, driving design solutions that balance both perspectives
* 		  Help teams understand why they are designing a particular product or feature, for whom, and what the key user needs are in 
complex product moments
* 		  Regularly advocate for what matters most to the user, ensuring their needs are a top priority in every design decision
* 		  Proactively seek new insights and customer feedback, continuously refining your understanding of user needs to inform design 
decisions
* 		  Actively contribute to and own design strategy and roadmaps for your focus area, ensuring alignment with broader business goals 
understandable for non-designers
Remote working collaboration focus teamwork

Strategic Collaboration & Branding:

    Develop and implement a comprehensive visual strategy for TED events that aligns with the organization’s brand values and event objectives.
    Lead brainstorming sessions to conceptualize unique and cohesive visual themes that enhance audience engagement and storytelling.
    Contribute to TED’s event branding and visual communication strategies by collaborating with internal stakeholders.
    Collaborate with in-house and external teams, including graphic designers and vendors, to ensure TED’s branding guidelines are upheld across all activations and deliverables, while refining artwork for production to meet technical specifications.
    Analyze audience insights and event goals to tailor visual communication strategies that resonate with diverse global audiences.
    Revise and adapt TED’s branding guidelines and templates to align with individual event needs.

Project Management:

    Develop, manage, and adhere to production budgets, ensuring accurate cost tracking and transparent reporting to stakeholders.
    Act as the primary liaison between internal teams and external vendors, coordinating production schedules, logistics, and approvals.
    Maintain detailed project trackers, creative briefs, and asset management systems to ensure deadlines and deliverables are consistently met.
    Streamline requests and approvals through a centralized system for visual assets, improving efficiency and clarity across teams.
    Negotiate vendor pricing to achieve cost-effective solutions without compromising quality or timelines.

Production Oversight:

    Lead the end-to-end production process for printed and digital event materials, including sourcing vendors, approving proofs, and monitoring quality.
    Recommend materials, finishes, and installation options to meet design and functional requirements.
    Manage logistics for the delivery and installation of visual assets at event sites, ensuring all elements are accurately placed and meet brand standards.
    Conduct thorough quality checks and address any discrepancies with vendors promptly.

Graphic Design:

    Design visual assets, including signage, collateral, and digital materials, that align with TED’s branding and event themes.
    Collaborate with the creative team to produce innovative and visually compelling designs for events.
    Oversee the adherence to established style guides, mood boards, and prototypes to ensure design concepts are communicated effectively to stakeholders
    Explore emerging design trends and technologies to introduce innovative visual elements that elevate the TED event experience.
    Ensure all graphic designs meet technical requirements for production and delivery. 3+ years of visual design experience: previous experience in a brand or marketing-oriented design role.
Strong design fundamentals: proficiency in layout, spacing, typography, and the use of negative space to create visually compelling designs.
Marketing collaboration: experience executing brand-aligned assets and landing pages that drive engagement and align with broader marketing goals.
Adaptability to brand guidelines: ability to work within an established brand guide while contributing to its evolution, ensuring consistency across a variety of brand touchpoints.
Basic illustration: ability to translate preproduced concept illustration into vector.
Proficiency with design tools: Adobe Creative Suite and Figma experience are required for this role  
Collaborate with interaction and visual designers to create new software and product experiences.

Create software illustration and animation design solutions

Ability to distill complex concepts and then quickly turn around rigorous flows and mockups reflecting a range of simple, elegant, and technically-feasible options

Ability to create design mockups at high quality with fast turnaround, and ability to iterate quickly to visualize and evolve visual design solutions.

Work closely with the software team to support prototyping activities with visual design mockups/assets, to capture and resolve bugs, including resolution of design inconsistencies, incorrect or missing graphic resources, etc.

Aptitude and cultural fit to inspire and collaborate within the multidisciplinary team

Ability to work on multiple projects simultaneously

The ability to manage ambiguity, work autonomously and multi-task in an agile environment. 

Need to be receptive to constructive criticism and be able to internalize and make design revisions based on feedback from design leaders and design colleagues.

Create detailed documentation and specifications of user experience concepts and visual design specifications

Requirements: 

For this position you must have and be able to show advanced software illustration and animation skills

Excellent visual standards and obsessive attention to detail. Sense of color, scale, harmony, balance, and use of negative space.

Deep experience with user-centered design principles, methodologies, and user research.

Skills in motion graphics, illustration, presentations, concept creation and data visualization.

Excellent written and verbal communication skills.

Self-motivated and seeks to solve problems independently.

Strong skills in creative design tools (Figma, Adobe Creative Suite).

Ability to prototype using Figma, ProtoPie or equivalent.

In-depth understanding of mobile / desktop design standards and patterns (e.g. native components, best practices, etc)

In-depth understanding of Design Systems and contribute to their further development and maintenance.

Photoshop  Illustrator   InDesign     Acrobat       Figma                PowerPoint

Expert Ability in Design Software:          Highly Skilled in Related Applications:

Word Google Suite Wordpress Canva
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